BRANDED FAST FOOD

TOP PERFORMERS
Subway Subs & Salads
McDonald's Corp.

Dunkin’ Brands

HONORABI.E MENTIONS

Blimpie

Dairy Queen

OTHING DRAWS A CUSTOMER

like credibility, and name

brands come with credibility

built in. Perhaps nowhere is
this more true than in foodservice.

Just ask John Cary, director of oper-
ations at the 38-unit Uppy’s chain in
Virginia. “If we have the opportunity,
we'd rather go with name-brand food-
service,” Cary said. “They all seem to
draw customers into our sites, which is
the bottom line for us.”

Uppy’s co-branded foodservice cap-

concepts that customers recognize,
such as Subway and Dairy Queen. This
being a segment of convenience retail-
ing that's rife with choices, retailers can
latch onto just about any concept that
suits their market demands, whether
it's healthier or just plain gratifying.
Love’s Travel Stops & Country
Stores knows this well, offering a
plethora of options to customers look-
ing for diverse food offerings at more
than 200 Love’s stores in 33 states,
“We try to put something in there that

italizes on brand familiarity by offering  gives our customers options,” said Joe

Cotton, Love’s director of restaurant
services.

Of 40 key decision makers who eval-
uated Branded Fast Food concepts for
the 2009 CSD Brand Preference Study,
57%, or 23 people, said they’d received
a presentation from one or two compa-
nies in the Iast 60 days.

Study respondents evaluated a total
of 18 suppliers in this segment. Subway,
McDonald’s and Dunkin’ Brands were
identified as top performers, while
Blimpie and Dairy Queen ranked as
honorable mentions.

We 're Nof Too Chicken To Offer
A Greui Pizza Program!

Broaster, world renowned for its highly
successful Genuine Broaster Chicken® and
Broaster® Recipe Express branded food
programs utilized by over 5,000 operators
nationwide, now offers pizzal

Our new Broaster® To Go Authentic Pizza
. program combines top-quality frozen pizza, fast
" pizza baking equipment, and bold in-store
merchandising systems — all with no licensing,
royalty, or franchise fees!

Now, get pizza, chicken, and a wide variety of
top-guality, delicious grab'ngo foods from a
___ single source. Contact us today for more
] information and a free demonstration.

Broastar®, Broasted®, Broaster Chicken®, Broaster Foods®, and Broasterie® are registered trademarks, Usage is only avaliable o icensed operators with writlen autfrorization from The Broaster Company.
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